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Members, Marketing & Milestones
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Time Sensitive News Release to Gain Members NOW! 
During this time of year, people often resolve to boost their careers.  This news release, titled "Make professional improvement your goal for 2010" has been professionally designed to make your job as VPPR a little simpler.  

It's has multiple personal stories that News Media and HR managers will appreciate and readers will identify with.  Here's a fill in the blank news release from Toastmasters International that will get your club members. Use it now by simply following the directions below.  
    1.  Click here to open the Microsoft Word document. 
         Save it to your computer.
    2.  Fill in the highlighted blanks with your club's name 
         and other information.  Save your changes.
    3.  Send it via e-mail to your local newspaper. 
         Most newspapers have Web sites with contact e-mail
         information available.  Otherwise you can mail it to 
         the appropriate media contacts.
Ron Musich, DTM
District 62 Governor
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A Splendid Marketing Opportunity 

...for Toastmasters, the firms they work for, and the businesses they value. 
The Spring 2010 District Conference registration form is coming...very soon!
This week, let's consider how you can market your special talents, the firms for which you work, and the businesses you think other Toastmasters would like to know about. Toastmasters do travel, you know. Or, perhaps you want to promote your club. Do this marketing through a conference program ad. Approach your place of work, entrepreneurs, and businesses in your area. People purchase advertising from people they know.

Conference program prices are quite reasonable: 
Business card           3.5" wide x 2.0" high                         $15
¼ page ad                2.75" wide x 4.25" high                     $30
Half-page a              5.5" wide x 4.25" high                       $45
Full page ad             5.5" wide by 4.25" high                      $80
Back cover              8.0" wide x 11" high                         $200
Auto-Owners Toastmasters is taking on conference sponsorship, which includes conference program ads. The chair is Jacob Fortuna (FortunaJacob@gmail.com).  Ads must be camera-ready (pdf) and are due by March 25 for the conference program. 

Checks should be made payable to District 62 Toastmasters, and mailed to Jacob Fortuna, 2163 Arbor Meadows Dr., DeWitt, MI 48820. An online payment option will also be available February 15.  You may be able to use this expense as a business tax deduction in 2010.  Check with your tax advisor.
This is one way we pay for the conference, so please -- all divisions -- help Jacob and his team out. 

Gretchen Smith
C Division Governor
blacklabone@att.net
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Congrats!
Congratulations to Joy Dumont, CC and Sharon Parks, CC, of Bio-Toasters (Emergent Bio-Solutions), from Area 13, C Division, for achieving their Competent Communicator Award.  They are both now working in advanced manuals. Robin Goodwin is Bio-Toasters' club president. 

An idea to think about for all clubs: Jacob Fortuna, president of Auto-Owners Toastmasters, (Club 6415, Area 13, C Division) has completed a Wikipedia-like entry about their Toastmasters Club for viewing by all within the Auto-Owners company. To find out how Jacob created it, contact Jacob at:  fortunajacob@gmail.com  

Gretchen Smith
C Division Governor
blacklabone@att.net 
517.321.4955
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The information in this website is for the sole use of Toastmasters members for Toastmaster business only.  It is not to be used for solicitation and distribution of non-Toastmasters materials or information.  The names "Toastmasters International", "Toastmasters", and the Toastmasters International Emblem are trademarks protected in the United States, Canada, and other countries where Toastmasters Clubs exist.  Unauthorized use if prohibited.  Copyright (c) 2006 District 62 Toastmasters.  For questions, please email thehub@62toast.com.
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Quote of the week
The greater danger for most of us lies not in setting our aim too high and falling short; but in setting our aim too low, and achieving our mark.

Michelangelo
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Upcoming Events
(details at www.62toast.com)
Mid-year Division Club Officer Trainings & Leadership Institute:
    S Division
    Jan. 30, 2010
    HDI Federal Center

    E Division
    Feb. 24, 2010
    Frankenmuth Mutual

Evaluation & Inter. Speech Contests
    Area 3, 7 & 13
    Mar. 17, 2010
    East Lansing Public Library

    Area 6
    Mar. 18, 2010
    Dawn Foods

    Area 15, 16
    Mar. 19, 2010
    Dow Chemical

    Area 2, 12
    Mar. 24, 2010
    Heather Hills Retirement

    C Division
    Apr. 7, 2010
    East Lansing Public Library

    W Division
    Apr. 10, 2010
    Heather Hills Retirement
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